UMSATZENTWICKLUNG KW 49-51

=
- =
f = E_C
.. <, 3 2 S >
g 3 2 €_| |82 |=
o o = T S5 S
o - (= = = o= 23
= © & %3 cE 5 S
04 - s > a— P=1 " © g.:
A = = @ = @ = = = o 3
= =z 3 < | & ) < @D . g = o 2 =
o5 - ey — i = 'g = 2w @8 S= =
sllsl 1=zl |2] |= 2| |5 gl [S|[23]|[EE| |EX] |2
S ] =2 = = E - g o o X SPERR = = o]
° =7 2 2 [ @ o & @ 2£| |25 3
= 0 — © = = - a2 © N = wvy
< = :0 S e O c [ =3 ._é
== - g =3 I~ (L) b g
= wvy
u Il I N N .
= | | J
Formate Warengruppen
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Durchschnittspreise in Euro
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*Sorti buchhandel, E-Commerce inklusive Amazon, Bahnhofsbuchhandel, Kauf- und Warenhéuser sowie Elektro- und Drogeriemirkte (ohne WG 8 - Schule und Lernen)
**Sortimentsbuchhandel ohne E-Commerce (ohne WG 8 - Schule und Lernen)

A 13,84€
+1,8% Vorjahres-
zeitraum

Quelle: Media Control
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